How To Get The Most
Out Of Soclal Media
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HOW BUSINESSES
MAKE MONEY WITH FACEBOOK

-

“Entertaining, enlightening and practical”
- SC Association of CPA’s

“With Brian’s training, Facebook is now 33% of
all our sales.” - RK Enterprises

"Brian's the real deal- an expert who's
engageable, articulate, friendly, approachable
and likeable. He can meet you at whatever level
you're at and bring you along."

- Brad Montgomery, BMP Inc.

“Brian’s tips reduced our cost per new
Facebook fan by 94%.” - JDK Products, Inc.
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ASales and marketing?
Hireengineers®

ASolo firm?
Engineering firm?
Government?



Does Social Media
Make Sense For Us”



Social Media Outcomes




Facebook ROI

300%
473%
6,500%
33,200%
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Facebook Example: Legal Services

Attorney

$100,000 in fees
from one new case

HOW:Dally posts on Facebook business page




Facebook Example:
Response Management For Supply Chains

K<In .El}ds ]

2. 7X traffic to website
3.2x as many leads

5.3x as much traffic to
blog and community

HOW{ 2 OA I £ b SHARM, NOUEH, SHARE/addb b 9/ ¢ €



Facebook Example:
Risk/Compliance Solutions

<

(23 Archer Community 1 2 S §1 f e X

Biog TSR D Calendar Training Videos
g & A 20 newmembers
Ve j 5 é Archer Community A 4,000uniquevisits
o £ Enabling. GRC Collaboration-
pla A 400+ downloads
Sharing Ideas. Driving Innovation. Empowering Success. eve ry Week

7834 Community Users @ 7030 Forum Posts ® 96603 Downloads ® 1982
Ideas

HOW:Created their own social network with free downloads




Biggest Linkedln Deal

$75,000
$450,000

$1.2MM
e



Biggest Linkedln Deal

$75,000

e
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Bill Waterhouse uz_

Audio Visual Integration,Video conferencing sy
Innovation

Birmingham, Alabama Area  Information Tegh

Current + Regional Director-Alabama Operai
Innovation Cf

Past « Regional Manager at MCSI
« Regional Manager at Technical Indust
¢ President,Owner at Pro Video Systen

Connections 500+ connections
Websites « Company Website
Public Profile http:/fwww_linkedin_com/in/billwaterhouse

Evimmte

$450k sale from
LinkedIn social
networking




" Greg Blandford (1-)

Audio Visual / Video Conferencing Solutions Professional at Technical
Innovation

Greater Nashville Area | Information Technology and Semices

: oWe spenc$100/month:
| on alead generation |
| service, and Linkedis |
| much mored |- f dzII




OVERVIEW OF THE
BEST B2B SOCIAL SITES



Importance of Social Media Channels

. A 135MM Users
A F500 Executives
' A Businessoriented
Linkedin A Deep search options  Twitter

A 100MM Users
A 77% ofCompanies
A Journalists and

bloggers
A 800MM users A 39% of companies
A 71% fastest growing A Social media users war
— companies have a - to see the blog before
Facebook Page your website
A Affordable effective A Thought leadership

advertising



Social Marketing Customer
Website

Advertising Networking

& PR Service




More Is Better

G52y QU ONRY
gun fight. Bring two guns.
YR a2YS SE



Text updates

Picture updates (inline)
Video updates

Reach

Value of Follow/Like
Value of Share/Tweet

Avg Lead CR

Twitter

No
No
100MM
$2.00
$5.00

Facebook
Yes
Yes
Yes

800MM
$8.00
$14.00

1% - 3% / 8% - 9% 18%-20% / 20% - 30%




WHAT IS FACEBOOK?



Search Mail [l Search the Web e .S Al
Click here to enable desktop notification
Mail
Contacts
Tasks

+ Archive Spam | Delete +: | = Movetow  Labelsw More w

FW: Fw: Re: FW: OH MY GOD THIS IS SO FUNNY SEND THIS TO EVERYBODY!! | % Inbox

=4 Brian Carter

Inbox (93,522) THIS WAS SO FUNNY | HAD TO FORWARD IT
Buzz (100+) ~#
Important

Chats '@

Sent Mail
Drafts (185)
Spam (2,197)
Trash

[Imap]/Drafts
asma (1)
autofollow [39)
Consolelead (43)
facereach (20)
fanreachqga (3)

fanreachsale (218)
fom101 (&)

fbmlater (18)
freefbm101 {1,223)
horsetreatscontest. -
leads (91)

linkedin (2,836)
services (J)

- Your Uncle Bob

"Really Corny Quote" - Mark Twain

4 Reply =¥ Forward

support (12)
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LAt ATHPTUY

Gary
Ha ha ha this is priceless!

PAGES
H Improv Practice Group
E Social Media Keynot... 2

Mobile Uploads
&] Like - Comment - about an hour ago near Myrtle Beach, SC -

& Nancy Cafego Greene and 1114 others like this.

Susan Duncan Brown i have to post this to my wall....

about an hour ago - Like
: ' Bridgett Price Walker Il start saving boxes at christmas!! :)
about an hour ago - Like

27 minutes ago - Like

Write a comment...
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WHAT DOES SOCIAL MEDIA DO?



Social Media Platforms that Are Effective* According
to US Marketers, by Primary Sales Channel, April 2011

% of respondents

B2B| B2C B2B/B2C
Linkedin 65% | 23% 46%
Blog 63%| 69% 63%
Twitter 93% | 58% 59%
Facebook 47% | 77% 80%
YouTube or other video-sharing 47%| 51% 64%
Slideshare or other presentation-sharing 21%| 12% 18%
Delicious or other social bookmarking 14% | 29% 24%
Flickr or other photo-sharing 9%| 21% 13%
Scribd or other document-sharing 9% | 10% 9%

Note: *very or somewhat effective .
Source: MarketingSherpa, "2012 Search Marketing Benchmark Survey —
SEO Edition,” Aug 18, 2011

131549 www.eMarketer.com




New Customers From Social Media

Companies in North America that Have Acquired a
Customer from a Social Media Site or Blog, by

Customer Focus, January 2010
% of respondents in each group

B2C BEZB Total
Company blog 3% 4.3% A%
FacabooK &8% 33% 4%,
Twitter 2% 38% 47%
Linkedin 25% 455 41%

Niote! read chart g5 saving 41% of companies using Twitter for markefing
have acguired a customer from that channel
Sowrce: HubSpoat, "2010 State of inbound Marketing, ™ Fabyuany 14, 2070

111580 winieMarketer. com




Fans that are more
likely to engage
with brands

CPA for fans vs
non-fans making
Fans more likely a purchase

to purchase -

Source: The Daily Dose and SocialCode €\Web Success Team



People Search For You
Gt S2LJ) S ¢
to a brand In
Socilal Media are
2.8x more likely to

search for that
0N} YRQa 3

Source: Research study lopmScore GroupM Search & M80.



Search Works Better

\-00Qql dog training Search
@)
rrrrrrrrrrr Dog Training ° 8 o
- sge Free, Friendly, Dog Training Get a Fre atior o
o %
Dog Training @
pecial Dog Training Techniques! Any Dog, Any Problem, Fast Results o - n
> ®
. " #1 Dog Training & @ \/
0, Sap, e
©2010 Gdaghdota €20 U THAN R | u | I
Adam reveals which dog training tec ethods and dog training approaches are
mast effective for obedience training 8 dog Karma Dog Training
Training, Chewing, Nipping 1 L]
San Diego Dog Training | W Nalking Who? Profe Dog Training
Who's Walking Who? Dog Training serv ego and Rve with professicnal
dog training Profes Dog Training
Expert Training For Healthy & Happy
,\? 511 Hampton Court, San Dig s! Pre-Register Your Dog Nov
Dog Training All Br
Dog Training by Bark Buster s oo Evalustion. .
Bark Bust me Dog Training is the worid's largest dog training con Nith the CKs
9 ¥ ininaco my dos v ‘ crarged Yo o g al Sea S
Al In e end my dog hav compltely change. You can s h Com ot A Dog b I ‘ .
< Na Dog Training

Source: Research study lopmScore GroupM Search & M80.



VALUE (IN GROSS REVENUE PER ACTION)

Again, please note we are only attributing for the
immediate next sale

Facebook Share

825 Tor $50 worth of bosher peegared food and
(B

Martatiee, goes you $50 north of Datare e, o anty 09
Mo be ond

% Laoung far & pace o e
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Facebook Like

) Like 9,571 people like this.

What's happening?

Twitter Tweet

I ”I
o
*

31 for 53 of Marriage Equanty - Hp At hperhog!

@ #5

Twitter Follow

Following 2,357
M4 XR-Ee:E $2°

*Admittedly, we believe the true value for likes and follows to be much higher due to creation of long-term loyalty.

Additionally, it is not possible to directly attribute traffic from these actions so it was necessary to estimate (see methodology).




SOCIAL MEDIA IN B2B MARKETINC
AND SALES



B2B Companies & Social Media

,386% of B2B companies use
i social media

A32%o0f B2B companies use
social media daily



B2B Prospects Using Social Medi:

A69% view webinars or liste
to podcasts

A62% look at company socie
media pages
A55% visit company blogs

A54% search for info on socilil
media sites




